3784 Marketing
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This major aims to cultivate high-qualified practical talents who meet the needs
of the modern market economy, have humanistic spirit, scientific literacy and the
quality of integrity, systematically master modern management theory, professional
marketing theory, methods and skills, have international vision, innovative awareness,
professional sensitivity and dedication, and team spirit, possess the ability to be
engaged in marketing or theoretical research in industrial and commercial enterprises
and non-profit organizations and have teaching ability.
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Students are required to systematically master the knowledge of Economics,
Management, Behavioral Science, Mathematics, and Computer Science, have a good
command of the basic principle of Marketing and Marketing Management, possess
the ability in market research, forecasting, analysis, sales promotion, management,
decision-making, marketing planning and management, market development, and the
competence in applying marketing skills of typical industries, and has the ability to
engage in business negotiation, public relations and advertising planning. They are

also required to have strong ability in self-learning and updating knowledge, master a



foreign language with skills in listening, speaking, reading and writing, proficiently
master the skills in data query, document retrieval and the application of modern
information technology and professional writing. Besides, they are also required to
have the basic knowledge of humanities, social science and natural science beyond
the profession, and having an extensive cultural accomplishment and noble aesthetic
consciousness and ability.
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The standard length of schooling is four years. Study duration can be 3-6 years.
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Minimum Credits for Graduation and the Degree Awarded
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The minimum credits required for graduation is 160 credits; Bachelor's Degree in
Management will be awarded.
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Main Subjects: Management Science and Engineering, Applied Economics,
Business Management
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Core courses: Marketing, Consumer Behavior, Market Research and Forecasting,
Channel Management, Marketing Planning, Brand Management
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Degree courses: College English I - 11, Marketing, Consumer Behavior, Market
Research and Forecasting. Students who take degree courses must meet the minimum
requirement for credit point specified in the Regulations on Bachelor's Degrees of
Huzhou University, and the examination score for degree courses shall be no less than

70 points; thus he/she can obtain a Bachelor's Degree.



